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PURPOSES

Video is one of the most engaging types of ({1 Tube] Balsbnts pnr s e e s
online content and YouTube is where the BKRW.COM video : FAILE | BEDTIME STORIES exhibition | Opening Night

vast majority of it is hosted and shared. baw @ Supscrbe | Tévideos -

Any brand that wants to invest in video '
marketing should strive to have a strong
presence on YouTube.

Logitech UE Air
Speaker

by logitech

Ny 213802views

Brazilian Dreams of Os
I Gemeos
° by scribemedia
87,575 views

Video marketing is best used for brand
building, educating consumers and
enhancing other marketing efforts.

BKRW : Nike Cortez
French History (french
by bkrw

1,226 views

WILD IN THE STREETS -
GARLAND JEFFREYS
by GJeffreysAdmin

87,486 views

¥l street Art Interviews 1
= -BBC Blast

j by bbebiast

2,997 views

& like ® Shae p = 282 views i

Uploaded by bkrw on Nov 8, 2010

BKRW.COM was invited to the FAILE x BEDTIME STORIES exhibition, during
the opening night at the Perry RUBENSTEIN Gallery, in NEW YORK on the 4th

1like, 0 dislikes

e 7
= ‘i’ Artist Collective

FAILE's Temple in

by henrichy0205yt
ﬁ 34,782 views

of NOVEMBER 2010 KAWS: COMPANION
(Passing Through)
Show more by AldrichMuseum
2,929 views
All Comments (0) see all

_ Street Art interview

Pictured Above: YouTube art gallery videos
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Teens

Adult Men

Audience 27.9 million men, ages 18-54
Feach 62% of all men ages 18-24 are on YouTube
See What Adult Men Are Watching | Download Profile

Audience 21.6 million teens
Feach 54% of all teens are on YouTube
See 'What Teens Are Watching | Download Profile

ettt

Adult Women
Audience 34.7 million women ages 18-54

Feach 55% of all women ages 18-54 are on YouTube
See What Adult Women Are Watching | Download Profile

Hispanics

Audience 8.6 million Hispanics

Feach 59% of all Hispanics are on YouTube

See 'What Hispanics Are Watching | Download Profile

BLUE-FOUNTANNMEBIA«]=102-MADISON AVENUE.NEW-YORK; NY,



EMBEDDING VIDEOS = YouTube makes it easy to host Herbert Baglione
videos and embed them on a Warusv | @ Subscribe | S46videos -
website. This gives brands all the
benefits of YouTube as a
marketing channel, plus the
added benefit of not having to
host large video files on their
website.

OPTIMIZING VIDEOS Videos need to be optimized for

YouTube search. It's important to
have descriptive, keyword-rich

titles, descriptions and tags. They
should also be assigned to R e 7.018
accurate categories.

Uploaded by WalrusTV on Dec 14, 2009
A preview into the work and technique of Brazilian fine artist, Herbert Baglione:

16 likes, O dislikes
@ Artist Hurtmold

http://herbertbagiione_blogspot.com/

Buy "Quase 6 de
hitp://www_upperplayground.com 17 puviouwes s e

misticismo™ on:
Category: Google Play,
Film & Animation eMusic, AmazonhP3,

BRAND CHANNEL o Higher level of branding
BENEFITS customization
o Content playback and
accessibility Lt

o Tracking capabilities - -
Pictured Above: YouTube video tags and categories

Tags: Tunes
Herbert Baglione  William Baglione  upper playground fifty24sf fine art
contemporary art  painting brazil interview artist feature documentary
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1. VIEWS
Number of times a video has been viewed.
2. DEMOGRAPHICS

The age range and gender distribution of a channel’s
audience.

3. PLAYBACK LOCATIONS

What sources videos are being played from: embedded
player, YouTube watch page, YouTube channel page or
mobile devices.

4. TRAFFIC SOURCES

The sites and YouTube features that led people to a
brand’s content.

5. AUDIENCE RETENTION

A measure of a video's ability to retain its audience.

6. SUBSCRIBERS

Gains and losses in subscribers.

7. LIKES & DISLIKES

How many likes and dislikes a brand’s videos received.

8. FAVORITES

A summary of how many users favorited a brand’s
content.




9. COMMENTS

How many users are commenting on a video.

10. SHARING

A summary of how many times video content has
been shared through the YouTube “share” button.

11. ESTIMATED EARNINGS

A report of estimated earnings for YouTube partners.

12. AD PERFORMANCE REPORT

Ad performance data for YouTube advertisers.

13. DOWNLOADABLE WATCH TIME

Amount of time a video is being watched.

14. CALL TO ACTION

Measures the performance of Call-to-Action overlays.

15. LIVE EVENTS

Shows data on live events such as concurrent streams,
total playbacks and error reports.


http://support.google.com/youtube/bin/answer.py?hl=en&answer=150471
http://support.google.com/youtube/bin/answer.py?hl=en&answer=150471
http://support.google.com/youtube/bin/answer.py?hl=en&answer=150471
http://support.google.com/youtube/bin/answer.py?hl=en&answer=150471
http://support.google.com/youtube/bin/answer.py?hl=en&answer=150471
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Video Manager Video Editor Subscriptions Analytics Inbox Account Settings

Overview Oven”ew +, Download report
~ Earnings reports Content Geography Date range
[ Search for content Q l I Search for locations Q Last 30 days

Estimated eamings

~ Views reports
Channel: rustybrick
Last 30 days (Mov 2, 2011 = Dec 1, 2011)

Views
Demographics

Playback locations Performance

Traffic sources o

1800

Audience retention 1200
GO0

$57

Total estimated earnings

40,896

=
o ooom o B

~ Engagement reports

Subseribers Engagement

Likes and dislikes

Favorites

Comments Dislikes Favorites added Subscribers net
change

Sharing

Pictured Above: YouTube Insights/ Analytics Dashboard

BLUE-FOUNTANY MEBIA«]+102-MADISON AVENUE ,NEW-YORK; NY,



BRAND CHANNEL ANALYTICS

All

100.0%

40%

20%

0%

20%

40%
1317 168-24

Top locations by
views

1. United States

2. United Kingdom
3. India

4. Canada

5. Germany

6. Brazil

76.3%

23.7%

B rale M Female

25-34

WViews

14,338
2,686
2,453
1,769
1,474

841

35-44 4554

1317

6.4%
7.6%
10.3%
6.2%
26.6%
15.5%

55-64

18-24

6.0%
7.1%
25.7%
7.3%
10.7%
14.8%

G5+

25-34

10.1%
12.3%
27.4%

B.3%
14.8%
20.8%

20.1%
19.8%
20.2%
22.1%
17.6%
21.7%

32.9%
30.7%

9.1%
29.2%
22.1%
16.8%

20.8%

18.8%
3.1%
23.0%
5.9%

5.9%

3.7%
3.8%
4.1%
3.8%
2.4%
4.6%

——
Top 10 videes Erowse allvideos

Pictured Above: YouTube Insights/ Analytics Dashboard

Video Views ¥ Suhscrih:rs $ Total a:J:r:t’;J
1. Apple Newton vs Apple iPad 8,102 3 511
2. iPhone Popcom Trick 5,669 1 $4
3. Google Jules Veme Logo 2,624 1 nla
4. iPhone Google Maps GPS 2,111 0 nla
5. Google Beatbox Translate Demo 1,841 1] nfa
6. Google Barrel Roll Video 1,750 nla nla
7. iPhone Aquarium 1,723 0 nla
8. Google Thanksgiving 2011 Logo 1,303 nla nla
9. Organizing iPhone Home Screen 1,209 0 nla
10. Google Street View by RustyBrick 945 0 nla
Demegraphics
Top geographies Gender
United States ® Male 76.3% ‘
LSR AT ca E ] ® Female 23.7%
India -
Canada
Germany
Discovery

Top playback locations

® YouTube watch page 56.6%

@ Embedded player on other websites 30.5%
@ Mobile devices 12.5%

® Channel / other 0.4%

>

Pictured Above: YouTube //75/'g)72‘5/ Anélj/t)'cé Dashboard

Top traffic sources

® Views from YouTube 47.1%

& Mobile apps and direct traffic 45.8%
® Views outside YouTube 7.1%

@ Channel/ other 0.0%

BLUE-FOUNTANNMEBIA-]=102-MADISON AVENUE.NEW-YORK; NY




M;’:’::c:l"'"h @ Views from YouTube @ Views outside YouTube @ Las ':;:f“'c"d diroct (2 Total ratings Dislikes
41,039 19,345 2,897 18,797 79 17
Dally =
Line chart Map ‘ Daily = Compare metric ™
2,400 M Total ratings
8
1,800
6
1,200
4
600
° 2
11211 124M1
(1]

1172111 1211411

# Traffic source ) Views b % of total views
Video | Geography Date

™ = YouTube suggested video 13,397 32.8%

& = Embedded player (unknown sources) (2 12,455 30.5% UizD Total ratings Likes Dislikes  Likes / Dislikes

@ ™ Mobile apps and direct traffic (unknown sources) (%! 6,342 15.5% 1. Apple Newton vs ... 24 19 5 I
# = YouTube search 3,002 7.49% 2. iPhene Popcom T... 7 2 5 I
& = YouTube features 2,450 6.0% 3. Google Thanksgiv... 5 4 1
@ = Google search 1,805 46% 4. Google Panda 3.1... 4 4 P —
@ Extemal websits 1,002 2.6% 5. Google Fresh Alg... 4 4 0 P

v ——
Pictured Above: YouTube Insights/ Analytics Dashboard Pictured Above: YouTube Insights/ Analytics Dashboard

BLUE-FOUNTANNMEBIA«]=102-MADISON AVENUE.NEW-YORK; NY,
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